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1. You do not need to tweet at all but it is useful to follow relevant accounts to see what local people are saying and the issues they raise. 
 
2. Types of Profile: You can have more than one account: e.g. personal, professional (work role), community representative, public entity (e.g. 

councillor or MP). 
Make it clear in your profile the image you wish to convey – and, if using more than one profile, ensure you delineate clearly between them. 
 

Examples: 
 

           

        www.Twitter.com/MayofOfCroydon        www.Twitter.com/CroydonNbrhoods  

 

 

(see more examples on next page) 

http://www.twitter.com/MayofOfCroydon
http://www.twitter.com/CroydonNbrhoods
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 www.Twitter.com/OrpingtonComm       www.Twitter.com/CROYDemocracy  

      

      www.Twitter.com/MargotRohan        www.Twitter.com/LondonYouth  

http://www.twitter.com/OrpingtonComm
http://www.twitter.com/CROYDemocracy
http://www.twitter.com/MargotRohan
http://www.twitter.com/LondonYouth
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3. Register on Twitter by clicking on this link: www.Twitter.com – enter your name, an email address (you can create a special one for a new 
entity, such as „MyTownCommunity‟ or „MyBusiness‟) and create a password for logging into this Twitter account.   
Then go to „Settings‟ and Create your Account - You can specify various properties for your account: 

 

              

http://www.twitter.com/
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4. Creating a profile: Account - You can specify when you receive emails (see „Email notifications‟).  Next select Design 
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5. Profile Photo: Select „View profile‟ and  then „Edit profile‟.  Change/add a photo here and change/add a header photo here: 
 

      

     

    

6. Bio: Make this succinct but clear to convey the sort of tweets you will be posting – your bio is also on your profile page: 
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7. You can also add a Background design to appear on your page.  You can choose from a variety of designs or upload your own image.  It can 
be shown as one picture or tiles across the page. 
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8. This is your Profile page, which lists all the tweets and retweets you have posted – when you log in, this is the page which opens: 
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9. This is your Home page, where all tweets appear from those you follow, as well as yours: 
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10. This is your Notifications page, where you can see who has followed you, retweeted or favourited your tweets recently: 
 

 



Twitter Tips 
 

11                                                      Copyright: Margot Rohan April 2016 © 
 

11. Who to follow is where you can find suggestions on who to follow, based on your own history + activity of your followers etc: 
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12. Hashtags (#) enable tweets from lots of different people to be pulled together in one place – you can search here e.g. type #Orpington: 
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13. Hashtag searches: When in Discover, your saved # searches will appear when you click your cursor here: 
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14. Adding a hashtag to a tweet, means it can be pulled up with all the other tweets containing the hashtag, posted by anyone – even if you are 
not following them e.g. “#threedaysfilm - what‟s the latest news?: https://www.facebook.com/ThreeDaysFilm” 

 

 

https://twitter.com/search?q=%23threedaysfilm&src=savs
https://www.facebook.com/ThreeDaysFilm
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15. Followers lists all those following you – you can check them out and follow them if you wish, by clicking here on the Profile Page: 
 

 



Twitter Tips 
 

16                                                      Copyright: Margot Rohan April 2016 © 
 

 
16. Following lists those you are following – you can „unfollow‟ by clicking here.  If you follow those whose tweets you find interesting – and who 

have a good following – and they follow you back and retweet your tweets, you will quickly add to your own followers: 
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17. Useful and informative tweets are succinct and clear – and usually have a link to more information and/or, more increasingly, a photo – 
examples: 
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18. Twitter protocols: Your tweets create a „Digital footprint‟ of who you are, so remember to be consistent.  Retweeting and responding to 
others‟ tweets will encourage followers to retweet your tweets.  

 
Your Twitter account is your public image, so you need to consider carefully how you wish to be viewed in terms of your opinions.  Always 
remember that what you „tweet‟ today may be remembered in years to come!  If you change your opinions about certain matters it is 
adviseable to ensure your reasons are explained, so you can counter criticisms of inconsistency. 
 
What to tweet: 

 Your own opinions (but remember to be consistent) – back them up with links to relevant information 
 Clear information with a link and/or a photo 
 Whatever you believe confirms your „digital footprint‟ 

 
What to retweet: 

 Information from reliable sources 
 Anything which interests you 
 Links to useful information 
 Local events and projects – it shows support for the local community 

 
What NOT to tweet/retweet: 

 Avoid personal information e.g. „Just having a coffee in …..‟ 
 Ignore contentious online arguments – always stay professional 
 Information which is not validated 

 
When to reply: 

 Always consider carefully tweets which are directed at you (include @YourAccount) before replying 
 Remember: you do not need to reply 
 If a tweet is a compliment or straightforward request for information, it is always beneficial to acknowledge it 

 
Who to follow: 

 Local people with issues – you do not have to interact with them but it makes you aware of local conversations and issues 
 Community groups 
 Local media 
 Other people and organisations which interest you 
 Accounts which follow you and are of interest 
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19. Trending: A word, phrase or topic that is tagged at a greater rate than other tags is said to be a trending topic. When a particular topic is 
current, if the same hashtag is used by everyone, it is easy to identify a trending topic.  
 

20. Spam: There is a growing problem with the sale of retweets and followers. Never purchase followers. It is important to ensure the validity of 
your followers and there are apps available to check this, such as Twitblock (a trusted twitter application that scans your account and reports 
which of the users you are linked to are running bots (spam programmes), or have been inactive for a long time, so you can block them). There 
are also spam mentions and direct messages which tend to occur on accounts with large numbers of followers. Be cautious of any direct 
messages from Twitter accounts you do not recognise. Spam messages often appear as replies with a link and nothing else – do not click on 
links if you are not familiar with the Twitter account.  
 

21. Social Media: There are 6 types of social media which all interact slightly differently.  Currently some of the most popular ones are: 

 Twitter (microblogging) 

 Facebook (social network) 

 LinkedIn (professional social network) 

 Bebo (social network) 

 YouTube (media sharing) 

 Wordpress (blog) 
 

http://twitblock.org/
http://outthinkgroup.com/tips/the-6-types-of-social-media
http://www.twitter.com/OrpingtonComm
http://www.facebook.com/orpingtoncommunity
http://www.linkedin.com/
http://www.bebo.com/
http://www.youtube.com/
http://wordpress.com/

